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HOSPITALITY MARKETING

HOTEL SEO
WORKBOOK

Boost your hotel's online visibility
and drive more bookings with our
expertly-crafted hotel SEO
workbook, designed for hotel
marketers looking to take their
digital presence to the next level.
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DIN NUHIC

Hotel Marketing Expert

As a young hotel marketing expert with a passion for innovation and
staying ahead of the curve, I've helped hotels of all sizes increase their
online visibility and drive more bookings through creative digital
marketing strategies. Through this comprehensive hotel SEO
workbook, I'm excited to share my insights and expertise with you, and
help you take your hotel's digital presence to the next level.
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WHAT WE
PROMISE IN
THIS COURSE

e Expert guidance on how to optimize your
hotel website for search engines and
improve their online visibility.

* Step-by-step instructions and practical
exercises to help SinctelS N meaiketers
implement effectivié ‘SECRSHEiES(Es oo
measure their success.

e Insights into the latest digital marketing
trends and techniques, and how they
can be applied to the hotel industry.

* Real-world examples and case studies of
sucecessful hotel SEQ@ \campaighls, to
inspire and inform your own marketing
efforts.

e Access to a comprehensive resource
that will enable hotel marketers to take
their digital presence to the next level

W—————— and drive more bookings for their hotel.
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INTRODUCTION TO
SEO

Search engine optimization (SEO)
marketing is crucial for hotels
looking to increase their online
visibility and attract more guests.
With the majority of travel bookings
now made online, it's essential to
ensure your hotel website appears
high up in search engine results
pages (SERPs). Here's why SEO
marketing is so important for hotels.
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SEO helps increase the visibility of
your hotel website in search engine
results. When potential guests
search for hotels in your area, if
your website is optimized for SEO,
it's more likely to appear at the top
of the search results. This increased
visibility means more people will
visit your website and learn about
your hotel.
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Good hotels are
like good dreams
- they elevate
your mood and
transport you to
another place.

Laura Begley
Bloom
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KEYWORD
RESEARCH

UNLOCKING THE POWER OF KEYWORD
RESEARCH FOR YOUR HOTEL'S SEO STRATEGY

Keyword research is a critical step in developing an effective SEO
strategy for your hotel. By identifying the words and phrases that
potential guests are using to search for hotels in your area, you can
optimize your website content and meta tags to increase your
visibility in search engine results pages.

TIP:

Use keyword research tools such as Google Keyword
Planner, SEMrush, or Ahrefs to explore search volume and
competition levels for each keyword. Look for keywords with

high search volume and low competition to target in your
website content. Regularly reviewing and updating your
keyword strategy can help ensure that your hotel stays visible
to potential guests in search engine results pages.
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7 KEYWORD CHALLENGE

BRAINSTORM 7 KEYWORDS RELATED TO YOUR HOTEL TO
DEVELOP EFFECTIVE SEO STRATEGIES THAT CAPITALIZE
ON YOUR HOTEL'S UNIQUE STRENGTHS.

LOCATION

Include a keyword that highlights your hotel's location, such as the name
of your city or neighborhood.

AMENITIES

Think about the amenities that set your hotel apart from its competitors,
such as a rooftop bar or fitness center.

EXPERIENCE

Consider the unique experiences that guests can have at your hotel, such as a
spa treatment or cooking class.

BRAND

Include a keyword that reflects your hotel's brand identity and values, such as
luxury or sustainability.

ROOM

Think about the different types of rooms available at your hotel, such as suites
or family rooms.

EVENTS

Consider the events that your hotel is known for hosting, such as weddings or
business conferences.

LOCAL ATTRACTIONS

Include a keyword that highlights the local attractions near your hotel, such as
museums or parks.
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7 KEYWORD CHALLENGE

*DON'T BE AFRAID OF LONG-TAILED KEYWORDS

MY KEYWORDS EXAMPLES DONE
BEACHFRONT
LOCATION HOTEL IN MIAMI O
LUXURY HOTEL WITH
= ROOFTOP POOL O
WELLNESS-FOCUSED
EXPERIENCE HOTEL WITH YOGA AND O
MEDITATION CLASSES
DESIGNER HOTEL WITH
BRAND CHIC DECOR AND O
TRENDY VIBE
PET-FRIENDLY HOTEL
ROOM WITH COMFORTABLE
TYPES ROOMS FOR FURRY Q
FRIENDS
AIRPORT HOTEL WITH
STATE-OF-THE-ART
EVENTS CONFERENCE FACILITIES O
LOCAL HOTEL NEAR CENTRAL
ATTRACTIONS PARK, NEW YORK Q

HINT:

Think about what makes your hotel unique and what sets it
apart from its competitors - these are the keywords that will

help your hotel stand out in search results and attract
potential guests.
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ON-PAGE
OPTIMIZATION

THE DIGITAL BACK-OFFICE OF YOUR HOTEL

On-page optimization is an essential aspect of search engine
optimization (SEO) for hotels. By optimizing your hotel website's on-
page elements, you can improve your website's ranking in search
engine results pages (SERPs) and attract more traffic to your site. In
this article, we'll discuss the key on-page optimization techniques
that hotels can use to improve their SEO.
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TIP:

According to recent research, hotels that invest in on-page
optimization see an average increase of 60% in organic traffic
and a 23% increase in direct bookings. By focusing on on-

page SEO factors like website structure, internal linking, and
mobile optimization, hotels can improve their search engine
rankings and drive more revenue to their business.




SEO ON-PAGE CHECKLIST

This checklist outlines key on-page optimisation techniques for
hotel marketing teams to ensure their website is optimised for
search engines and potential guests. Test if your website has
implemented all of these. If not, you need to hurry.

Conduct keyword research to
identify the most relevant and
popular keywords related to
your hotel.

Use your primary keyword in
your title tag and meta
description to help search
engines understand what your
page is about.

Use header tags (H1, H2, H3,
etc.) to structure your website's
content. Use H1 tags for the
main headline and include your
primary keyword. Use H2 and
H3 tags for subheadings and
include secondary keywords.

Create high-quality,
engaging content that is
optimized for your primary
and secondary keywords.

Optimize your images by
including your primary and
secondary keywords in the
file name, alt text, and
captions.

Ensure that your website's
URL structure is optimized
and includes your primary
keyword, making it easy for
search engines to
understand what your
page is about.
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LOCAL SEO

LOCATION, LOCATION, LOCATION: WHY LOCAL
SEO IS ESSENTIAL FOR HOTELS

Local SEO is crucial for hotels as it helps them to appear in the
search results when potential guests are searching for
accommodation options in a particular location. By optimizing their
website and online presence for local search, hotels can increase
their visibility and attract more bookings from local customers. Local
SEO also helps hotels to stand out from their competitors by
highlighting their unique location and attractions. Additionally, it
can improve a hotel's reputation by encouraging guests to leave
positive reviews on popular review sites and social media platforms.

Did you know that 46% of all Google searches are for local
information? By optimizing for local SEO, hotels can tap into
this massive market and attract more bookings from nearby
customers.




LOCAL SEO TEST

YES

Does your hotel have a Google My Business
listing?

Is your hotel's NAP information consistent
across all online directories?

Have you claimed your hotel's listing on
popular review sites like Yelp and
TripAdvisor?

Does your hotel have a page on its website
that highlights local attractions and
activities?

Have you included local keywords in your
hotel's website content and meta tags?

Have you encouraged guests to leave
reviews on popular review sites and social
media?

Have you used local hashtags and geotags

INn your social media posts?

Does your hotel have an active blog with
regular, high-quality content that focuses
on local events, attractions, and activities?
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RESULTS

7-8 YES ANSWERS

EXCELLENT

Your hotel is doing a great
job with local SEQ! Keep up
the good work and continue
to monitor your online
presence to maintain your
strong visibility in search
results.

3-4 YES ANSWERS
FAIR

Your hotel could benefit
from a more focused
approach to local SEO. Take
some time to review your
online presence and identify
areas for improvement, then
develop a plan to address
any issues and boost your
search rankings.

5-6 YES ANSWERS
GOOD

Your hotel has a solid
foundation for local SEO, but
there may be some areas for
improvement. Consider
implementing some of the
strategies discussed in this
workbook to boost your online
visibility and attract more
guests.

1-2 YES ANSWERS
POOR

Your hotel's online presence
may be suffering due to a lack
of attention to local SEO.
Consider working with a
digital marketing agency or
consultant to develop a
comprehensive strategy for
improving your search
visibility and driving more
bookings.
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ANALYTICS AND
REPORTING

Analytics and reporting are crucial
components of any successful hotel
marketing strategy. By tracking and
analyzing key metrics, hotels can
gain valuable insights into their
performance and make data-driven
decisions to  improve  their

marketing efforts. In this section, we
will explore the main steps involved
in analytics and reporting for hotels,
and how they can be used to drive
business growth.

By using tools like Google
Analytics, hotel marketers can gain
valuable insights into website traffic,
user behavior, and conversion rates.
Other tools such as SEMRush and
Ahrefs can provide data on
keyword rankings and backlinks. To
effectively use these tools, hotels
should  establish  clear  goals,
regularly monitor and analyze data,
and adjust marketing strategies
based on the insights gained.
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UNLOCKING THE
DATA

Unlocking Performance: A Guide to Hotel Analytics" provides a step-by-
step process to define KPIs, collect and analyze data, and create reports
for hotel stakeholders.

DEFINE KEY PERFORMANCE INDICATORS (KPIS):

Determine which metrics to track that align with your hotel's
business goals and objectives.

COLLECT DATA

Implement tools to collect data, such as Google
Analytics or a hotel-specific software, and ensure data
accuracy.

ANALYZE DATA

Analyze the data collected to understand trends,
patterns, and opportunities for improvement.

CREATE REPORTS

Create comprehensive reports with visual
representations of the data, such as graphs and
charts, to easily communicate insights and progress to
stakeholders.
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QUIZ ALERT!!!

What is the purpose of collecting data in analytics?

To improve business operations and decision-making
To store information for future reference

To increase website traffic.

What is the difference between a KPl and a metric?

KPIs are quantitative, while metrics are qualitative
KPIs are used for long-term goals, while metrics are used for

short-term goals

KPIs measure success towards business goals, while metrics
measure specific data points

What is data segmentation in analytics?

Removing outliers from data sets
Dividing data into smaller groups for analysis

Measuring the accuracy of data collected

What is the purpose of creating reports in analytics?

To store data for future reference
To combine data from multiple sources

To communicate insights and progress to stakeholders



RELAX & EVALUATE

What is the purpose of collecting data in analytics?

To improve business operations and decision-making
To store information for future reference

To increase website traffic.

What is the difference between a KPl and a metric?

KPIs are quantitative, while metrics are qualitative

KPIs are used for long-term goals, while metrics are used for
short-term goals

KPIs measure success towards business goals, while metrics
measure specific data points

What is data segmentation in analytics?

Removing outliers from data sets
Dividing data into smaller groups for analysis

Measuring the accuracy of data collected

What is the purpose of creating reports in analytics?

To store data for future reference
To combine data from multiple sources

To communicate insights and progress to stakeholders
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OUR
MESSAGE

From housekeeping and back-office to F&B and front-office, our team has
been through all hotel departments.

We have recognized one similarity connecting all of them.
Dedicated to perfection, in every guest interaction.

Behind every smooth and undisturbed guest experience is an impeccable
system of high precision and time efficiency - | like to call it a story.

Every hotel has a unique story rooted in the property, tailored by the people,
and shaped by the community.

We aim to connect you to your community through simple digital
solutions and multi-channel communication based on consistency and
excellence.

Your employees deserve it, your guests deserve it, and your Hotel deserves it.

Don’t be afraid to share your Story with the World
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